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ABSTRACT

This study analyzes identity presentation on Tinder, a platform where profiles provide the
primary means of contact and images play a central role in self-presentation. Using a web-
scraped dataset of 8,175 profiles in Madrid, this study applies artificial intelligence techniques
to evaluate the erotic capital expressed in profile images and to classify biographies by
sense, reference, and attribution. The results show that heterosexual women exhibit greater
erotic capital than other groups. Contrary to previous studies, homosexual women and less
elaborate profiles are associated with the pursuit of casual sex, whereas homosexual men
and more complete profiles are oriented toward affective relationships. Finally, subjective
self-definitions tend to be linked to the pursuit of emotional bonds, whereas objective
descriptions more frequently relate to casual sexual encounters.
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The presentation of the self on Tinder. An analysis of erotic capital and identity using artificial
intelligence

INTRODUCTION

Dating applications are digital platforms that use geolocation systems to recommend
potential partners near users (Sumter et al., 2017). These platforms have created a form of online
matching that has surpassed traditional methods of meeting partners, including introductions
through friends or family (Rosenfeld et al., 2019). They offer users a wide range of potential
partners, whom users can quickly evaluate as suitable or unsuitable with minimal effort based
on profile images and a brief biography (Konings et al,, 2024). Tinder represents a central case
because it is one of the most widely used dating platforms for finding partners (Statista, 2024).
Its interface is easy to use and supports rapid contact with others, whether users seek casual
sexual relationships or romantic or affective relationships (Anzani et al., 2018).

Individuals adjust their self-representation according to the audience they imagine
(Goffman, 1959). On online dating platforms, however, users present themselves to an unknown
audience: a public of strangers with no prior ties (Konings et al., 2024). In intimate relationship
contexts, the pursuit of affective and sexual success helps shape self-presentation. Ranzini
and Lutz (2017) identify this dynamic as a crucial element of interpersonal interaction because
it influences how social relationships begin and how others perceive them.

This study examines the factors that may encourage selective self-presentation. Users
display their identity by emphasizing traits that may increase their chances of establishing
contact while omitting less attractive information (VanderLaan & Vasey, 2008). This dynamic
can lead users to foreground sexual attractiveness as an important asset of the self (Fisher
et al.,, 2008). Previous studies associate this tendency with heightened concern about body
image, including harmful weight-control behaviors and low body satisfaction (Breslow et al.,
2020; Strubel & Petrie, 2017). This emphasis on physical attractiveness occurs more frequently
among women (Schwarz & Hassebrauck, 2012), who tend to perceive physical appearance
more strongly as a personal asset or erotic capital that can increase success in the pursuit of
intimate relationships (Hakim, 2010).

Studies have also identified gendered differences in affective-sexual preferences and
behaviors. Men tend to show a greater propensity toward casual sexual relationships, whereas
women show a stronger inclination toward romantic and committed bonds (Ciocca et al.,
2020). However, dating apps may also reshape mating patterns and intimacy. In recent years,
scholars have observed a shift away from long-term relationships in favor of shorter and
more flexible bonds, with users emphasizing individual agency through a form of emotional
calculation based on the rationalization of the self and its emotions (Illouz, 2020). This logic
guides both the search for partners and the endurance of bonds by subordinating intimate
ties to the satisfaction of emotional needs.

Despite sustained academic interest in dating platforms, the literature still contains a gap
in studies of algorithmic visibility. Konings et al. (2022) note that recent research on dating
platforms has undergone a methodological shift toward quantitative approaches. These
authors identify three main areas of research. The first area examines sexual, affective, and
romantic relationships. In this area, scholars have documented sexually permissive attitudes
on certain platforms (Schreurs et al., 2020), a greater propensity to engage in casual sexual
relationships (Chan, 2017), and a higher incidence of unprotected sexual practices (Choi et al.,
2016; Yeo & Ng, 2016). The second area examines psychological distress and body image. This
stream emphasizes negative outcomes associated with dating-app use, including depression,
anxiety, and lower self-esteem (Breslow et al., 2020), as well as a greater risk of unhealthy
weight-control patterns (Tran et al., 2019) and higher levels of body dissatisfaction (Miller &
Behm-Morawitz, 2020). The third area examines self-presentation strategies. Research in this
stream shows that people seeking affective relationships tend to present themselves more
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authentically, whereas people who use these spaces to increase self-esteem or seek casual
sex tend to display more deceptive self-presentations (Ranzini & Lutz, 2017).

These findings rely primarily on survey samples that do not capture all profile fields or the
dynamics of self-presentation (Konings et al., 2022). Although recent studies have used web
scraping on Tinder, they have focused mainly on sentiment analysis (see, for example, Johnson
et al,, 2022) and linguistic analysis of biographies (see, for example, Cantos-Delgado & Maiz-
Arevalo, 2023, 2024). Consequently, the literature still lacks an examination that addresses
the full set of attributes present in profiles. Researchers must examine how the mobilization
of erotic capital and declared affective-sexual intentions interact with the architecture of the
platform. Such an approach can help determine whether Tinder’s algorithm favors identity
coherence or, instead, prioritizes visual optimization over users’ relational objectives.

Under these premises, this study contributes to the empirical literature on dating-
platform profiles by designing and using a Tinder web scraper. It examines the interaction
between the presentation of self (Goffman, 1959) in profiles shown to an unknown public
and the relational market structured by algorithmic ranking (Bucher, 2018). To operationalize
this framework, this study uses advanced computing techniques at two levels. First, it uses
the Gemma3:27B-IT-QAT model (Gemma Team, 2025) to calculate erotic capital (Hakim, 2010)
in users’ images; it then fits a linear regression model to identify which sociodemographic
characteristics and identity attributes are associated with profiles that display greater erotic
charge. Second, it estimates the emotional rationalization of the self (Illouz, 2020) through an
analysis of biographies, using the GPT-40-mini model (OpenAl, 2024) to classify text by sense,
reference, and attribution. Finally, it integrates these indicators with the remaining profile
attributes in a logistic regression analysis that identifies the factors associated with the type
of affective-sexual relationship sought.

IDENTITY, INTIMATE RELATIONSHIPS, AND TINDER

Transformations in the configuration of identity and intimacy

Symbolic interactionism emphasizes that individuals’ perceptions of what others think
of them strongly shape identity, the sense of self, and behavior (Cooley, 1998). Within this
tradition, Goffman’s (1959) dramaturgical approach offers a central framework. Goffman
argues that individuals intentionally shape their appearance and behavior to influence
others’ impressions and avoid stigma or rejection, with personal identity functioning as their
calling card. Individuals organize interactions within frames, cognitive and cultural structures
that provide context for interpreting events and interactions. These frames also act as filters
through which individuals interpret their own behavior and the behavior of others (Goffman,
1974). Identity, therefore, emerges as the product of a social performance in which individuals
use different frames to display different aspects of themselves, adapting their presentation
to the legitimacy granted by each frame (Ruiz-Junco, 2011).

This dynamism in identity takes on particular relevance in the contemporary
context. Modernization, characterized by technological acceleration, globalization, and
transformations in social structures and cultural values, has substantially changed how
individuals define themselves and establish interpersonal relationships, thereby favoring
processes of individualization (Calvo Lopez, 2024). Social scientists have addressed the
effects of this conjuncture on identity and affective relationships from multiple perspectives.
Giddens (1991) suggests that, in “late modernity,” identity operates as a reflexive project of
the individual. Similarly, Bauman (1990, 2002), through the concept of “liquid modernity,”
argues that social structures and identity are defined by volatility and constant change.



The presentation of the self on Tinder. An analysis of erotic capital and identity using artificial
intelligence

Affective-sexual bonds have also undergone a reconfiguration marked by autonomy,
flexibility, and instability. Romantic love has lost status as the dominant belief system for
the organization of intimacy, giving way to more abstract beliefs about love and affective-
sexual relationships that resemble the constitution of identity in modernity. In his concept
of “confluent love,” Giddens (1992) argues that therapeutic discourses have transformed
intimacy toward the “pure relationship,” a relational model in which the parties maintain the
affective bond only as long as they consider it sufficiently satisfactory. Giddens associates
this shift toward individual calculation with the democratization of affective relationships.
By contrast, Bauman’s (2005) concept of “liquid love” links the emphasis on individual
satisfaction in intimate relationships to the increasing fragility of bonds, as love becomes
a contract that dissolves quickly because of the pursuit of novelty and fear of commitment.

Similarly, Illouz (2020) argues that “consumer culture,” together with self-help discourses
and mainstream psychology—a current she terms the “therapeutic ethos”—has reshaped the
perception of emotions and relationships. This ethos presents self-realization and constant
improvement through self-understanding as a cure for the uncertainties and suffering of
“network modernity.” For Illouz, this dynamic produces a fully subjective rationalization of the
self, in which identity and the search for a partner take shape through the scrutiny of one’s
own emotions. This logic also extends to the choice of bonds: individuals act as consumers
of affective-sexual relationships who project their needs onto the search for an ideal partner,
also defined through subjective attributes and a highly refined taste. Illouz further argues
that this dynamic creates tension in the search for partners, especially among women,
because they have been socialized in care work and tend to deploy a more accentuated and
complex subjectivity when evaluating bonds.

The self on Tinder

According to Escobar (2007), the emergence of the Internet has created a new space for
representing identity. Among the digital environments in which individuals interact, online
dating services are especially relevant because users display identity to find others with
whom they can establish affective-sexual relationships. Tinder is one of the most widely
used platforms for seeking contacts in recent years (Statista, 2024). The platform operates
through profiles. To create a profile, users must provide a name, although they may use a
pseudonym; an age; a gender; a relationship intention (“not sure yet,” “relationship but we
will see,” “short-term flings,” “flings but we will see,” “make friends,” or “stable relationship”);
and at least one image, which must show only the user if they want to pass the verification
process. Users also provide search preferences, including the gender, maximum distance (up
to 161 km), and age range of the people they wish to see. In addition, users may complete
numerous optional fields about identity and individual practices.

In the “basics” section, users may complete fields that include (1) a biography of up to 500
characters, (2) an answer to a fact or tidbit from predefined questions, (3) interests selected
from a list of more than 300 options, (4) height, (5) languages known, (6) the type of affective-
sexual relationship sought (“monogamy,” “ethical non-monogamy,” “open relationship,”
“polyamory,” or “open to exploring”), (7) job title and company, (8) educational institution,
(9) place of residence, (10) a song, (11) favorite Spotify artists, and (12) sexual orientation. The
interface also groups questions into thematic sections. The “more about me” section asks
about (13) horoscope, (14) education, (15) plans to start a family, (16) COVID-19 vaccination,
(17) personality type according to the Myers-Briggs Type Indicator, (18) communication style
(“ text a lot,” “I like calling,” “video chat,” “I don’t text much,” or “better in person”), and (19)
how one expresses love (“meaningful details,” “gifts,” “physical touch,” “nice things said to

me,” or “quality time”). The “lifestyle” section asks about (20) pets, (21) frequency of alcohol

” ou

”ou



Portela & Escobar

consumption, (22) smoking, (23) exercise, (24) social media use, (25) dietary preferences, and
(26) sleep habits. Finally, in the “ask me about . . " section, users select predefined answers
on topics related to (27) going out, (28) weekends, and (29) being on the phone.

Tinder’s interaction dynamic consists of a swipe carousel in which the platform
successively displays profiles and emphasizes images as the most visible element. Users
swipe right to accept a recommended contact, or like, and swipe left to reject the profile,
or dislike. A match occurs when both users mutually accept each other’s recommendation.
This design makes images the main attraction of profiles because users must swipe upward
to access most nonvisual information, an action that interrupts the rapid evaluation flow.
Consequently, users tend to present themselves attractively while preserving realistic aspects
of their identity to avoid disappointment during first encounters (Ward, 2016).

This matching dynamic aligns with the logic of a “sexual field.” Green (2013) defines a
sexual field as a physical or virtual interaction space made up of actors with similar affective-
sexual interests who orient their relationships according to a logic of desirability. This logic
creates a stratification system that determines which attributes make individuals most
desirable. In other words, a sexual field consists of actors who seek casual sex or affective
relationships and who share preferences that define desirability. The consensus around
attractive attributes in a given sexual field constitutes erotic capital or sexual capital. In
the context of dating apps, however, Regan (2023) distinguishes between erotic capital,
understood as primarily physical and used for casual sexual relationships, and romantic
capital, which includes the nonphysical qualities that make another person desirable and
mainly supports the initiation of affective relationships.

In digital platforms, this stratification of desirability creates the conditions for technical
mediation, in which algorithms intervene decisively. Gillespie (2014) argues that algorithmic
relevance shows that visibility does not occur by chance but through a “calculated identity”
that the system projects according to its internal logic. Thus, platform architecture creates
a form of digital existence subordinated to what Bucher (2018) identifies as the algorithmic
power of “if . .. then”: if users adjust their erotic or romantic capital to patterns legible to
the code, then the system grants them the possibility of being detected and prioritized. In
this way, the algorithm not only mediates encounters but also delimits subjects’ horizon of
possibilities through a visibility policy that rewards data optimization.

Despite this distinction between desirable attributes according to users’ affective-sexual
goals, Tinder contains substantial uncertainty in its frames of performance and evaluation,
which makes it difficult for users to identify their own erotic capital. Illouz (2020) argues
that matchmaking platforms such as Tinder have intensified the fragmentation of norms
and interaction dynamics. This disconnection creates uncertainty about the performance
of relationships and their duration, giving rise to new relational types such as the “fling,”
which refers to a relationship situation in which members have uncertain expectations. This
generalized uncertainty in Tinder’s frames may reinforce gender stereotypes that linkwomen’s
value to visual and sexual availability. Ridgeway (2011) argues that gender inequality persists
in dating practices because everyday interactions involve greater social risk and uncertainty
during periods of social transformation. As a result, individuals face stronger incentives to
act according to widely recognized cultural frames, and dating scenes reproduce stereotypes
that replicate gendered frames of masculine domination.

This behavior does not necessarily indicate acceptance of gender stereotypes. As
Ridgeway and Correll (2004) argue, individuals tend to follow familiar sexual scripts when
they believe that others in the interaction recognize those cultural norms, because doing so
facilitates interaction and helps them “get along” with others. Berkowitz et al. (2021) observe
this phenomenon on Tinder: men evaluate women as suitable partners mainly on the basis
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of physical appearance and grant many likes when women display an erotic appearance.
By contrast, women act more selectively, cautiously, and demandingly; they examine more
aspects of profiles, grant fewer likes than men, filter unwanted interactions, and remain
cautiously receptive.

Consequently, Tinder configures a sexual field that rewards physical appearance,
especially among women, within a framework characterized by uncertainty. This sexual
competition aligns with Hakim’s (2010) concept of erotic capital. Hakim defines erotic
capital as a universal asset that enables greater access to casual sexual encounters and
to relationships with higher-status partners, especially for women, who can more easily
exchange erotic capital for other forms of capital, such as economic or cultural capital. Hakim
identifies seven dimensions of erotic capital, four of which can be observed through images: (1)
beauty, referring to facial attractiveness and including photogenic features, conventionality,
symmetry, and skin homogeneity; (2) sexual attractiveness, referring to sexually attractive
bodies and emphasizing masculine or feminine features; (3) liveliness, including physical
condition, social energy, and good humor; and (4) social presentation, including clothing and
accessories that signal belonging to certain social groups.

In sum, users’ presentation of self on Tinder, materialized in the profile, depends on
several factors. First, it depends on the type of relationship sought, whether affective or
casual (Regan, 2023; VanderLaan & Vasey, 2008). Second, it depends on sociodemographic
differences, including gender and sexual orientation (Berkowitz et al., 2021; Hakim, 2010).
Finally, it depends on the degree to which users internalize a rationalization of the self and
on their preferences regarding potential partners (Illouz, 2020), which they express through
subjective evaluations in biographies. This study therefore tests the following hypotheses:

H1. Women exhibit greater erotic capital in their profiles than men, and this difference is
accentuated in heterosexual relationships.

H2. Men and users with poorly personalized profiles tend to present themselves as
seekers of casual sexual relationships, whereas women and users with elaborate profiles
tend to seek more affective relationships.

H3. Users who present themselves in a more subjective manner seek more affective
relationships. By contrast, users who define themselves more objectively show a greater
tendency to seek sporadic sexual encounters.

METHOD

This study analyzes algorithmic visibility flows using two profiles with contrasting behavior
as observation points: a male profile that displayed normative behavior and an expected
matching rate, and a female profile that, for unknown reasons related to the platform’s
opacity, did not obtain any matches during the study period. To test the research hypotheses,
we used web scraping to collect 8,175 valid profiles from Tinder. The sampling frame therefore
consists of Tinder users whom the platform recommended to two observation accounts: one
male and one female, both 24 years old and located in Madrid. These accounts provided
access to the interface for data extraction.

The data-collection and processing design followed the ethical guidelines of Internet
Research Ethics 3.0 (Franzke et al., 2020). Digital data can be considered public domain when
users can reasonably expect unknown persons to observe them (Townsend & Wallace, 2017).
Tinder meets this condition through the structure of the service itself: users implicitly accept
that they can observe and be observed by others, while retaining only limited control through
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search preferences. Likewise, Tinder’s terms of use (2025) indicate that users voluntarily
agree to share their profiles publicly. Consequently, as in other studies of a similar nature
(see Cantos-Delgado & Maiz-Arevalo, 2023, 2024; Collins, 2019; Van Berlo & Ranzini, 2018),
this study treated Tinder profiles as sufficiently public for research purposes, provided that
the data were properly anonymized. We anonymized personal data in two stages. First, we
removed irrelevant identifying information, including names, locations, and employers.
Second, we do not present profile images or biographies; instead, we analyze only the data
derived from their processing.

Profile data were collected from the Tinder website using Selenium (Version 4.15.0). We
wrote a Python script (Version 313.15) that mimicked the behavior of a typical user: each time
the platform recommended a new profile, the script automatically collected all profile data
and requested a new recommendation. Data collection used two real user accounts, one
male and one female, both aged 24, in late April 2025. Search preferences were configured
as permissively as possible, with only the gender of the profiles sought modified. Both
observation profiles completed the same fields, except for profile photos, which displayed
similar levels of attractiveness. The study also used the same geographic search area for
both accounts: Retiro Park in Madrid, with a maximum search distance of 161 km. However,
the two accounts displayed different behaviors that may have biased data collection. Unlike
the male account, which obtained matches during data collection, the female account did not
receive any matches, although both accounts showed similar flows of recommended profiles.

Based on the collected data, we constructed two dependent variables. The first variable
evaluated profile images according to Hakim’s (2010) concept of erotic capital, a measurement
that the following subsection describes in greater detail. The second variable identified whether
users indicated that they sought casual sex (“flings but we will see” or “short-term flings”) or
affective relationships (“relationship but we will see” or “stable relationship”). The explanatory
variables consisted of the remaining Tinder profile fields. Through a set of models—multiple
linear regression for erotic capital and binary logistic regression for the type of affective-
sexual relationship sought—we estimated which aspects of identity expression on Tinder were
associated with more erotic profiles and with the type of relationship sought (see Appendix
A). We executed these models in three steps. First, we selected predictors with the greatest
theoretical relevance. Second, we included all covariates. Third, we selected variables using the
least absolute shrinkage and selection operator (LASSO) with cross-validation.

Estimation of erotic capital in images

We estimated erotic capital in profile images with a multimodal generative artificial
intelligence model capable of processing images. Specifically, we used the large language
model (LLM) Gemma3:27B-IT-QAT (Gemma Team, 2025), deployed locally through Ollama.
Because of hardware limitations, the study used the quantized version of the model, a choice
that may reduce performance on visual tasks and increase technical uncertainty.

We calculated erotic capital as a single factor whose dimensions had uniform weight.
This operational decision departs from Hakim’s (2010) multidimensional proposal because
Hakim does not assign fixed weights to each dimension and instead treats each dimension
as potentially decisive depending on the social context. In addition to simplifying the
multidimensionality of erotic capital, which limits the theoretical richness of the concept,
this decision responded to model performance: evaluating erotic capital as a single attribute
produced better classification performance than estimating its dimensions individually.
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We optimized the LLM prompt until it produced satisfactory results. We evaluated model
performance by comparing its scores for 570 images from 100 profiles (50 men and 50 women)
with manual labels produced by four coders. The codersincluded three men and one woman; two
identified as heterosexual and two as bisexual. They received instructions on the components
of erotic capital and their evaluation. Per-profile performance showed good model fit. The LLM
score and the mean manual score per profile had a Pearson correlation of .853 and a Spearman
correlation of .883. The error measures were also acceptable: the mean absolute error was 2.83,
the mean squared error was 4.98, and the mean percentage error was 4.9%.

The prompt assigned the model the role of an objective visual evaluator of human
characteristics to minimize bias and overly subjective measures. It also defined conditions
under which the model should evaluate images only when a single individual appeared
and should assign scores only on the basis of visible characteristics. For example, when
an image showed the body but made the face barely visible, the model did not consider
facial attractiveness in the calculated score. The prompt then defined the four measurable
dimensions and their characteristics: (1) facial characteristics, or beauty, including a clear
and visible face, symmetrical and proportionate features, homogeneous and even skin,
distinctive features, and lighting and presentation quality; (2) physical presentation, or sexual
attractiveness, including body proportions, attractive presentation according to gender,
body posture, visible physical condition, and body confidence; (3) visual energy, or liveliness,
including apparent indicators of health and vitality, dynamic positioning, expression and
positive emotional projection, environmental context, and lighting quality; and (4) style and
presentation, or social presentation, including personal grooming, style choices that enhance
appearance, coordination of clothing elements, personal accessories and ornaments, and
visual composition and framing.

To improve prompt performance and reduce ambiguity in the evaluation, we implemented
a scoring scale from 0 to 100 in 20-point intervals. Each interval included a qualitative
description of erotic capital, allowing the model to place each profile on a continuum
ranging from 0-20, or significantly below-average presentation, to 81-100, or exceptional
presentation. The prompt then requested an overall score as a single integer between 0 and
100, or “NA” if the image did not meet the evaluation requirements, without justification or
additional text. After obtaining the score for each image, we calculated a single erotic capital
score per profile using the quadratic mean of the individual image evaluations. Finally, to
facilitate comparison, we standardized scores with the z-score formula, producing a mean of
0 and a standard deviation of 1.

Automatic coding of biographies

To categorize users’ self-definitions, we coded profile biographies using a simplified
version of the three-dimensional coding system (Calvo Lopez, 2024; Escobar et al., 2018).
This content analysis system classifies statements into three quasi-independent dimensions:
sense, reference, and attribution (Calvo Lopez, 2024; Escobar, 1983; Escobar & Roman, 2011;
Escobar et al,, 2018). Sense refers to the content that individuals express, applies to the
whole statement, and is always present. Sense includes two types: consensual statements,
which are objective or directly understandable (e.g., “l am 1.80 meters tall” or “l am a man”),
and subconsensual statements, which contain more subjective undertones or require
additional explanation to be fully understood (e.g., “l am as tall as | can be” or “l am a free
soul”). Reference refers to the explicitly mentioned entity that requires no interpretation,
corresponds to nouns, and does not always appear in a statement. References may have
social anchoring when they appeal to a social group (e.g., “sociologist” or “from Madrid”),
or they may lack anchoring when they do not relate to any social group (e.g., “person” or
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“traveler”). Attribution refers to qualifying adjectives used to describe oneself (e.g., “sincere”
or “fun”) and, like reference, does not always appear.

Because automatic classification required a more complex task, we used a more
powerful LLM that could not be deployed locally. The classification used the model “gpt-40-
mini-2024-07-18" through an application programming interface (API; OpenAl, 2024), with a
temperature of 0.1. The prompt included examples and definitions for each category in the
three-dimensional coding system, based on Calvo Lopez (2024), Escobar (1983, 2007), Escobar
et al. (2018), and Escobar and Roman (2011). We also revised the classification several times to
adapt the prompt according to the manual classification of 479 phrases from 150 biographies.

The prompt structure first assigned the model the role of a multilingual identity classifier
that analyzes identity statements across three dimensions using a structured framework. It
also defined a table of contents with processing instructions. The instructions first specified
how to divide biographies into phrases, using periods or emoticons as boundaries. The
prompt then briefly described each dimension and provided specific classification rules.
Next, it listed all possible categories and examples for each dimension—sense, reference,
and attribution. The prompt also included guidance for ambiguous cases and additional
rules designed to improve classifications that the model had previously tended to misclassify.
Finally, it established the output format, provided examples of expected outputs for different
situations, and restated rules that earlier classifications had not consistently followed.

This coding classified sense as consensual or subconsensual. It classified references
according to whether they were present and whether they had social anchoring. It also
identified whether each sentence contained attributions. Because these categories were
dichotomous, the validation achieved robust metrics according to the weighted F1 measure:
.92 for sense, .76 for reference, and .85 for attribution. Finally, we constructed an index for each
category within each coding dimension by calculating the percentage of phrases assigned to
that category relative to the total number of phrases detected in the same biography.

Preprocessing

We preprocessed the collected data to adapt them to the target population and facilitate
subsequent analysis. In total, we collected 10,342 Tinder user profiles in Madrid, of which 8,175
met the validity criteria. We excluded profiles that did not display age (n = 67), whose distance
fell outside the limits of the city of Madrid (n = 1,173), that appeared as duplicates (n = 187), that
did not correspond to a single person (n = 644), or whose images did not show an individual or
had become inaccessible (n = 96)?

We also manually adjusted the gender of 120 profiles using images, biographies, and
names because, on some occasions, the platform collected profiles whose gender did
not correspond to the search parameters. This adjustment relied on the available profile
information. Because the study stored only profile-image URLs for privacy reasons, some
images later changed or became inaccessible after a certain period.

As Figure 1 shows, the collected variables contained many missing values; that is, users
tended to complete few optional profile fields. Rather than treating these unreported values as
statistical noise, we considered them a substantive analytical category. From Goffman’s (1959)
perspective, the deliberate or non-deliberate omission of information in the presentation of
self constitutes a relevant communicative act and an identity decision in itself.

1 This occurs because privacy protocols limited data collection exclusively to the profile image URLs. Consequently, these links update
over time, which leads to a loss of access to the corresponding images.
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We used two strategies to handle missing values. First, variables with limited theoretical
relevance or high levels of missingness—personality type, favorite musical artist, and
horoscope—were recoded as dichotomous variables indicating whether the user had
completed that profile section. Second, for multinomial response variables with greater
theoretical relevance—education, communication style, love expression style, frequency of
alcohol consumption, smoking, and exercise—we retained the “nonresponse” (NR) category
as a way of capturing the decision not to express an identity aspect. In addition, as Table 2
shows, we grouped certain categories according to similarity to avoid redundant responses
about the same identity aspect, such as users’ type of pet. To ensure the robustness of this
approach and reduce the risk of overfitting or artifacts derived from data treatment, we
used LASSO regression with cross-validation to select predictor variables. This procedure
helped ensure that the variables included in the final models had predictive capacity and

that variables reflecting noise were excluded.

Figure 1. Percentage of responses across profile fields

Mandatory Multinomial Dichotomous
Smoking - 73.1% X
St . Song in profile - 66.3%
Verified profile - 100.0% Drinking - 69.4%
Communication 67.0% Biography in profile - 40.3%
Pets - 65.4%
Love language - 574% Interest: Travel - 31.7%
¥ 4 ) cat1, < 0,
Profile images 100.0% Eduna%mn 56.4%
Height 50.8% Horoscope completed - 29.5%
Languages - 33.5%
Social media - 26.3% Interest: Cinema - 15 89,
] Sleep pattern - 25.1%
fge 100.0% S ot o
exual orientation 24.1% s
Interest: Gym = 1] 504
Diet 700022.4%
Going out 11122.0% ¢
! like 4 22:0% Interest: Reading - ¢ 704
Relationship sought - 100.0% Punctuality - 22.0%
Deal breakers 22.0% Interest; Tattoos " 8%
Children 21.9%
Relationship type 41020.5% Interest: Sushi -~ g 794
o1 or - aecinatt - 0,
Sought gender 100.0% Vaccination 17.3%
Saturdays 4171 16.6% Interest: Sports = g 594
Weekends 10016.6%
Sundays 1516.6% Interest: Art- g 304
| Preferences 115.6%
Aiender 100.0% i iather 0
Social battery 15.6% <
Personality type completed - 7 504
Response type = 15.6%

Response rate (%)

Source: authors' elaboration.
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RESULTS
Descriptive Results

Tables 1 and 2 show that the analyzed sample consists mainly of young men and women
located in Madrid who seek partners of the same gender or a different gender. Users’ profile
images generally display high erotic capital, consistent with the visual-evaluation demands
of the platform (Fisher et al., 2008; Konings et al., 2024). In line with research on motivations
for using Tinder, users reported several types of affective-sexual relationships sought (Ciocca
et al., 2020). The most frequent response was the search for a partner, followed by the search
for casual sex and friendship. However, users also frequently reported uncertainty, which
may partly reflect reluctance to appear as seekers of casual sex and thereby avoid negative
evaluation by potential matches.

Table 1. Descriptive statistics of numerical variables

Variable M SD Min Max Distribution
Number of 1129 749  0.00  32.00

responses

Age 26.61 6.84 18.00 120.00

Erotic capital 000 100 -723  3.65

(std.)

Cpnsensual 1294 30.83 0.00 100.00
(index)

Su bconsensual 4676 4810 0.00  100.00
(index)

socialanchoring 150/ 3501 000  100.00
(index)

No anchoring 242 1426  0.00  100.00
(index)
Attribution

. 15.62 32.22 0.00 100.00
(index)

M = mean; SD = standard deviation. Erotic capital (std.) = standardized scores (z-score).
Index = percentage of sentences in the biography with the corresponding category.

Source: authors' elaboration.

Fewer than half of the observed users completed the biography field. We used these
biographies to construct synthetic identity indices based on the three-dimensional coding
system described above. The results indicate that Tinder users tend to define themselves through
statements with social anchoring, complemented by subconsensual elements. However, they
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use few attributions. This pattern suggests that subconsensual statements mainly refer to users’
preferences and tastes rather than to psychological descriptions of the self.

Table 2. Descriptive statistics of categorical variables

Variable / Category N % Distribution
Gender
Men 4132 50.5%
Women 4,043 49.5%
Gender sought
Women 4165 50.9%
Men 4,010 491%
LookRing for
Relationship 2,490 30.5%
Not sure yet 2,467 30.2%
Hookups 1,782 21.8%
Make friends 731 8.9%
NR 705 8.6%
Height
NR 4,022 49.2%
Over 175 cm 1,658 20.3%
165-175 cm 1,628 19.9%
Under 165 cm 867 10.6%
Languages
NR 5,434 66.5%
English and 1,950 23.9%
Spanish
English 364 4.5%
Spanish 310 3.8%
Other 117 1.4%
Vaccination
NR 6,764 82.7%
I'm vaccinated! 1,287 15.7%
Prefer not to say 79 1.0%
Not vaccinated 45 0.6%
Love language
NR 3,483 42.6%
Quality time 2,894 35.4%
Physical touch 1,045 12.8%

Meaningful details 524 6.4%
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Variable / Category N % Distribution
Nice things said 128 1.6%
to me
Gifts 101 1.2%

Sleep pattern
NR 6,121 74.9%
Neither 947 11.6%
Night owl 639 7.8%
Early riser 468 5.7%

Pets
Yes 3,300 40.4%
NR 2,831 34.6%
No, but I like them 1,326 16.2%
or want to have
No 718 8.8%

Social media
NR 6,027 73.7%
Social media savvy 1,245 15.2%
[ influencer
Lurk but don’t post 709 8.7%
No social media 194 2.4%

Sexual orientation
NR 6,202 75.9%
Heterosexual 926 11.3%

Bisexual 513 6.3%
Homosexual 480 5.9%
Other 54 0.7%
Diet
NR 6,347 77.6%
Omnivore 930 11.4%
Carnivore 468 57%
Other 276 3.4%
Vegetarian or 154 1.9%
vegan
Deal breakers
NR 6,377 78.0%
| say goodbye 1,276 15.6%
| don’t say anything 522 6.4%
Going out

13
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Variable / Category N % Distribution
NR 6,377 78.0%
Chatting 956 1.7%
Dancing 842 10.3%

Punctuality
NR 6,377 78.0%
On time 1,264 15.5%
Always late 534 6.5%

I like
NR 6,377 78.0%
Dressing up 1,368 16.7%
Keeping it casual 430 5.3%

Children
NR 6,384 781%
Not sure yet 806 9.9%
Want to have 626 7.7%
children
Don't want children 293 3.6%
I have children 66 0.8%

Relationship type
NR 6,496 79.5%
Monogamy 1,152 141%
Non-monogamy 527 6.4%

Sundays
NR 6,814 83.4%
Relaxing 1,055 12.9%
Sunday funday 306 3.7%

Saturdays
NR 6,814 83.4%
Staying in 804 9.8%
Partying 557 6.8%

Weekends
NR 6,814 83.4%
Socializing 890 10.9%
Resting 471 5.8%
Response type
NR 6,900 84.4%
Right away 702 8.6%
| forget 573 7.0%

Communication preferences
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Variable / Category N % Distribution
NR 6,900 84.4%
Text messages 1,010 12.4%
Calls 265 3.2%

Social battery
NR 6,900 84.4%
Always full 928 11.4%
Running low 347 4.2%

Education
NR 3,567 43.6%
In university 1,443 17.7%
Master’s 1,086 13.3%
Bachelor’s 998 12.2%
Secondary school 574 7.0%
or vocational
Postgraduate or 507 6.2%
PhD

Communication style
In person 3,308 40.5%
NR 2,697 33.0%
Online 2,170 26.5%

Drinking
NR 2,502 30.6%
On sp_ecial 2,375 291%
occasions
Weekends, for 2,325 28.4%
socializing
I don’t drink 776 9.5%
Sporadically 143 1.7%
Almost every night 54 0.7%

Smoking
| don’t smoke 4,067 49.7%
NR 2,197 26.9%
| smoke 1,059 13.0%
occasionally
I smoke 852 10.4%

Exercise
NR 2,234 27.3%
Often 2,225 27.2%
Occasionally 2,087 25.5%
Daily 1,431 17.5%
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Variable / Category N % Distribution
Never 198 2.4%

NR = No response. Categories with a response rate below 5% were grouped as “Other” where
applicable.

Source: authors' elaboration.

Factors associated with the display of erotic capital

The use of eroticimages on Tinder relates to gendered logics, sexual orientation, and several
strategies for obtaining matches based on the personal resources expressed on the platform.
Although users generally rely on images with high erotic capital, the results reveal inequalities
within this sexual field. Consistent with Hakim’s (2010) approach, women—especially women
seeking heterosexual relationships—display higher erotic capital in their profiles.

To estimate which Tinder profile factors are associated with more erotic self-presentation,
we fit several linear regression models. First, we estimated variation in erotic capital by gender
and relationship type, distinguishing between heterosexual and homosexual relationships;
this model produced an adjusted R? of 18. Second, we included covariates, which increased
the adjusted R? slightly to .25. This increase indicates that variation in erotic self-presentation
depends mainly on gender and sexual orientation. Third, we estimated a model with LASSO-
based variable selection, which produced an adjusted R? of .24. This result suggests that many
fillable profile fields have limited association with erotic self-presentation on the platform.

The linear regression model illustrates inequalities in the sexualized presentation of
self by gender and sexual orientation (Figure 2). The intercept corresponds to an unverified
man seeking a homosexual relationship who has completed no optional profile fields.
This reference profile has an erotic capital score 0.37 standard deviations below the mean.
Compared with this reference profile, women show greater erotic charge, especially those
who indicate preferences for heterosexual relationships. By contrast, heterosexual men
display lower image attractiveness than men seeking partners of the same gender. A similar
pattern appears among users who explicitly indicate their sexual orientation: those who
report a homosexual orientation or another nonheterosexual and nonbisexual orientation
use less erotic images.

These results suggest that users who seek men on the platform, regardless of their own
gender, tend to use more erotic images in their profiles, especially women. This pattern
suggests an adaptation to the male gaze within Tinder (Konings et al., 2024), whereby users
who seek men adjust their presentation in a more erotic direction to fit a primarily visual
mode of evaluation.

Beyond inequalities in erotic presentation by gender and sexual orientation, the results
identify additional patterns of identity expression. These variations in self-representation
correspond to users' intention to adjust identity to the context in which they express
themselves (Goffman, 1974; VanderLaan & Vasey, 2008). This intention appears both in
the profile fields users complete and in practices that enhance or compensate for the
attractiveness displayed in images, given Tinder's strong emphasis on visual presentation
(Fisher et al., 2008; Konings et al., 2024).
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One possible strategy involves revaluing images through more elaborate profiles. Users
who verify their accounts appear more attractive, which reduces uncertainty and increases
the perceived reliability of their attractiveness. In addition, users who are more selective
in completing profile fields tend to display more erotic images. This pattern appears in the
number of questions they answer and in their completion of open-ended fields, such as
musical tastes or the biography.

Figure 2. Factors significantly associated with erotic capital

Intercept *
Gender: Woman
Man seeking woman ®

Anpenxag

Woman seeking man
Sexual orientation: Gay/Lesbian —e
Sexual orientation: Other *

Profile verified
Observations o
Biography in profile
Song in profile
Interest: Gym
Sports: Often
Sports: Daily
Sports: Occasionally
Social media: Very active/influencer

$a1821R0)S UONRIUASAIJ

Response: Immediately
Response: 1 forget
Saturdays: Partying

I like: Getting dressed up
Diet: Carnivore diet

Love: Meaningful details

Love: Gifts

Children: I want children
Interest: Sushi

Interest: Travel

Languages: English

Languages: English and Spanish

Education: Lower secondary —e

3ueyoxa rende)

Education: Bachelor's degree
Punctuality: On time &

Interest: Cinema o

Interest: Reading &
-04 0.0 0.4
Estimated coefficient

Source: authors' elaboration.
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Another strategy involves expressing physical activity, as reflected in users’ interest in the
gym and frequency of exercise. The results also identify a strategy among users who express
participation in sexual fields beyond Tinder, both online and offline. Online participation
appears through habits of behavior in cyberspace, whereas offline participation appears
through involvement in nighttime recreational activities. Users may transfer the erotic capital
cultivated in those spaces to Tinder.

A further set of identity-expression strategies relates to the exchangeability of erotic
capital (Hakim, 2010). Users who cannot or do not wish to compete through visual eroticism
may shift personal value toward economic capital or compensate through cultural capital and
niche diversification. Regarding exchangeability with economic capital, the profile fields on
expressing love through “meaningful details” and “gifts” stand out, because they can justify
exchanges among different forms of capital. Other fields, including the desire to have children
and personal interests, show this pattern to a lesser extent. Likewise, interests such as cinema
and reading reflect the use of cultural capital as an alternative asset to erotic capital.

Factors associated with the type of affective-sexual relationship sought

The expression of the self as a seeker of casual sexual relationships or longer-lasting
affective relationships on Tinder connects with Illouz’s (2020) account of the rationalization
of intimate life. According to Illouz, women, especially as they age and in heterosexual
relationships, tend to prefer establishing an intimate affective relationship with a man
with whom they can have children. By contrast, men usually prefer sporadic relationships
without long-term commitment. Users also show a tendency to rationalize emotions through
self-definitions based on tastes and interests that may help them find an ideal partner or
pursue sexual relationships without commitment. These transformations in the intimate life
of the self appear, to varying degrees, in users’ representation of the type of affective-sexual
relationship they seek on Tinder (Figure 3).

As in the previous section, we estimated which factors in the expression of identity on
Tinder influence the search for casual sex or an affective relationship. First, we estimated two
logistic regression models with theoretically relevant variables: gender, sexual orientation,
and the indices constructed from self-definitions. These predictors explain little of the
variability in the dependent variable. The pseudo-R? of the theoretical-variable model is
.03 for casual sex and .04 for affective relationships. After adding covariates, the pseudo-R?
increases to .08 and 11, respectively. These values remain unchanged after variable selection
through LASSO. Therefore, the type of affective-sexual relationship sought on Tinder has
limited association with the remaining profile fields.

Regarding sociodemographic differences, the models indicate greater expressed interest
in casual sex among women than among men. This result appears in the differences relative
to the reference category: an 18-year-old man seeking a homosexual relationship who
has completed no Tinder profile fields. Compared with this reference profile, women show
greater interest in casual sex and less interest in affective relationships. However, among
users seeking heterosexual relationships, men report the strongest interest in sporadic
relationships, whereas women report greater interest in affective relationships. In line with
Illouz (2020), the models also show that as age increases, interest in casual relationships
decreases and interest in affective relationships increases. In addition, among younger users,
those who indicate that they are pursuing university studies prefer casual relationships,
which may reflect a preference for investing emotional resources in their studies rather than
in an affective relationship (Hamilton & Armstrong, 2009).



Portela & Escobar

The analysis of self-definitions also shows some alignment with Illouz’s (2020) account
of emotional rationalization in the search for relationships. Users seeking long-term
relationships display and demand subjective attributes about themselves and their desired
partners. Although the effect is small, as self-definitions with attributions increase, interest
in casual sex decreases and interest in affective relationships increases. By contrast, as
consensual self-definitions increase, interest in casual sex increases. However, the models do
not show significant differences related to social anchoring in self-definitions, even though
one might expect users who present themselves more individualistically to indicate greater
interest in more ephemeral relationships.

Figure 3. Factors significantly associated with the search for casual sex or affective
relationships
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The remaining optional profile fields can also express preferences in the formation of
affective relationships. These characteristics usually correspond to shared or compatible
practices and interests, reflecting a refinement of taste (lllouz, 2020). Among the fields
associated with the search for affective relationships, the style of expressing love, the desire
to have children, and a preference for monogamy stand out. In this sense, the results align
with the tendency for users who prefer affective relationships to display more authentic
self-presentation (Ranzini & Lutz, 2017), as reflected in the greater demand for lasting
relationships among users who verify their profile images.

Finally, the results identify possible attributes of a hedonistic self that separates sexuality
from affect and uses Tinder to seek casual relationships without commitment (Illouz, 2020).
Reporting alcohol consumption on weekends, smoking, or dancing at social gatherings
increases the likelihood of seeking casual sex. In addition, the practice of sports may represent
a form of investment in erotic capital as a strategy for satisfying sexual desires. However, erotic
capital does not show significant associations with the search for casual sex. In sum, the low
explanatory power of the dynamics of self-expression suggests that Tinder configures a sexual
field in which the coherence of self-presentation with the type of relationship sought becomes
obscured in favor of appearing more desirable within the platform.

DISCUSSION

The results obtained through the observation of recommended profiles suggest that
presentation on Tinder does not result solely from interaction among users. Instead, it
appears as a “double performance” mediated by the platform’s architecture. Although
Goffman (1974) links identity management to the presence of an audience, Tinder introduces
a prior and decisive audience: the algorithm. Before human peers evaluate a profile, the
platform must assign it relevance and visibility (Gillespie, 2014). This algorithmic ranking
functions as aninitial audience that not only selects which users become visible but may also
shape how individuals present themselves, encouraging them to negotiate identity according
to a logic of indexing.

The empirical evidence in this study reveals a significant anomaly in the management
of visibility. The profiles used for data collection experienced opposite ranking dynamics:
the male profile received numerous matches, whereas the female profile, despite being
located in a large city, did not obtain any. This pattern suggests a possible restriction or sharp
reduction in the positioning of the female profile by Tinder’s recommendation algorithm,
although the specific causes require further analysis. This finding also opens a discussion of
possible mechanisms of algorithmic exclusion (Bucher, 2018), whereby a user may continue
consuming content by viewing other profiles while their own profile becomes practically
invisible to the rest of the network.

Although profile-ranking systems operate under conditions of strict algorithmic opacity,
the computer-vision analysis conducted in this study indicates that desirability can be
predicted more efficiently when the multidimensionality of attractiveness is reduced to
a single score. In addition, the results show a general tendency toward the use of images
with high erotic charge. These findings raise a critical question about whether algorithmic
mediation in a digital sexual field contributes to the simplification of erotic capital by
privileging its visual dimensions. This pattern may reflect an algorithmic standardization of
desire that, as the image classification suggests, replaces the diversity of attraction with a
model of statistical relevance and simplified aesthetics. However, this simplification does not
necessarily derive from technical limitations in automatic classification. It may also reflect
users’ adaptation to the kinds of visual representations that receive higher matching rates.
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This phenomenon resonates with Illouz’s (2020) account of the rationalization of intimacy.
Although the analysis identifies several patterns —women’s greater orientation toward
affective relationships with age, young men'’s greater orientation toward casual relationships,
and the association of hedonistic indicators such as tobacco or alcohol use with casual sex—
the low explanatory power of profile attributes in relation to the type of relationship sought
suggests that users do not construct their presentations in a fully coherent manner with their
declared relational goals. This disconnection indicates that the platform operates through
logics of impulse and uncertainty, in which behavior appears more erratic and unpredictable
than a rational-choice model would assume. On Tinder, the self appears as a consumer of
relationships: sociodemographic and biographical attributes lose explanatory weight relative
to the immediacy of desire and the interface. Despite the limited evidence of a “refinement
of taste” in the search for affective partners, Tinder primarily emerges as an algorithmically
mediated ecosystem in which the optimization of bodily visibility takes precedence over the
clarity of the relational message.

In sum, the observed disparity between users’ declared goals and their self-presentation
strategies reinforces Bucher’s (2018) thesis on the productive power of algorithms. The
findings suggest that users do not operate according to a fully rational market logic in which
profiles are constructed coherently around declared affective-sexual preferences. Instead,
subjects appear, whether consciously or unconsciously, to act within an algorithmic imaginary
that conditions their presentation. Profile configuration centers primarily on the mobilization
of erotic capital. This strategy appears in deliberate actions, such as account verification
or the mention of physical activity, that can function as assets signaling the cultivation of
erotic capital and enhancing platform relevance. In this way, subjects translate identity into
a currency of algorithmically desirable exchange, where the use and enhancement of images
with high erotic charge take precedence over the precision of the message.

CONCLUSIONS

This study contributes to the analysis of selective self-presentation on Tinder by
examining users’ erotic presentation and the type of affective-sexual relationship they
seek. The observed user characteristics partially align with Illouz’s (2020) account of gender
inequalities on digital dating platforms, as well as with the search for affective relationships
through emotional rationalization and a refinement of taste. The results also align with
Hakim’s (2010) argument that, in spaces of sexual competition, physical attractiveness
functions as an asset, especially for women, in the pursuit of sexual success.

To test the proposed hypotheses, this study used several methodological tools that
enabled a more exhaustive analysis than previous research on Tinder (see Cantos-Delgado &
Maiz-Arevalo, 2023, 2024; Johnson et al.,, 2022). First, we used a Selenium web scraper, which
made it possible to collect all profile fields. The web scraper code is available at https://
github.com/PortelaEmilio/simple-tinder-scraper-es. Second, we used artificial intelligence
techniques to estimate erotic capital in profile images (Hakim, 2010) and to code self-
definitions in biographies according to the three-dimensional coding system (Calvo Lopez,
2024; Escobar, 1983, 2007; Escobar & Roman, 2011; Escobar et al., 2018). The analysis and LLM
classification code is available at https://github.com/PortelaEmilio/clasificacion-llm.

The findings confirm the first hypothesis: women, especially those seeking partners in
heterosexual relationships, tend to display greater eroticism in their profiles. These results
align with the literature on the objectification of women in heterosexual relationships,
which shows that men often evaluate women as potential partners mainly through physical
attractiveness (Berkowitz et al,, 2021; Fisher et al., 2008; Illouz, 2020; Konings et al., 2024;
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Ridgeway, 2011; Ridgeway & Correll, 2004). The analysis also shows greater eroticism in more
selectively elaborated profiles, particularly among users who participate in other online
spaces and engage in physical exercise. This pattern suggests that individuals may internalize
the cultivation of erotic capital as a way to revalue the self across different contexts of
everyday life (Hakim, 2010).

The findings partially reject the second hypothesis, which expected users to seek different
affective-sexual relationships according to gender stereotypes. As in previous studies (Ciocca
et al., 2020; Newett et al., 2018; Ranzini & Lutz, 2017), the results show a gender bifurcation in
the presentation of the self regarding the type of desired relationship. However, contrary to
the broader trend in dating-platform research, which finds that men report greater demand
for casual sex (Ciocca et al., 2020), this study finds that homosexual women and users who
complete few identity-related profile fields express the strongest search for casual sex. By
contrast, homosexual men and users with more elaborate profiles stand out for seeking
affective relationships. This divergence may reflect an implicit association between Tinder
and casual sex, which may require users seeking affective relationships to state that intention
more explicitly.

The findings partially confirm the third hypothesis. Self-definitions differ significantly by
relationship type, although the effect remains weak. Users who define themselves through
statements with attributions tend to seek more long-term affective relationships and less
casual sex. Users who rely on consensual statements tend to seek more sexual relationships.
However, these associations remain weak, especially compared with the rest of the profile
fields. Users who offer more elaborate and authentic self-presentations also tend to seek
affective relationships (Ranzini & Lutz, 2017). Nevertheless, differences in profile elaboration
by relational intention remain limited. This pattern suggests that Tinder produces some
homogenization of profiles around the mobilization of erotic capital as the main asset of the
self, a process that algorithmic standardization of desire may encourage.

This study has several limitations. Regarding image analysis, limited computing capacity
prevented the use of more powerful LLMs. As a result, the study achieved satisfactory
validation only for erotic capital as a single measure, which flattens the multidimensionality
of the concept. Regarding text classification, the study achieved satisfactory validation only
at the broadest level of the three-dimensional coding system; future work should therefore
examine variation at more detailed coding levels. The data collection process also entails
limitations. Because Tinder’s anti-bot protection systems allowed the use of only two
accounts, the sample may lack representativeness in relation to the profiles the platform
recommends, due to algorithmic bias. It may also underrepresent more specific sexual fields,
including those located among older users or among orientations other than heterosexual
and homosexual.

Future research should examine differences in selective self-presentation across dating
platforms beyond Tinder. It should also conduct qualitative analyses of how users’ perceived
erotic capital influences their use of highly erotic images, their motivations for physical
exercise, and their search for different types of affective-sexual relationships. Finally, future
studies should estimate erotic capital (Hakim, 2010) through the multiple dimensions that
compose it rather than through a single aggregate measure.
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APPENDIX A
Table Al. Regression Coefficients
. Erotic capital . . Casual-sex Casual-sex Relationship Relationship

Variable estimate Erotic capital CI search OR search CI search OR search CI
Intercept -0.37** [-0.59, -0.14] 1.88%** [1.4, 2.52] 02%** [0.08, 0.18]
Gender: Woman 0.25%** [0.19, 0.31] 23%** [1.84, 2.46] 0.31%** [0.26, 0.36]
Sexual orientation: Bisexual -0.03 [-0.12, 0.06] 115 [0.93, 1.41] 1.08 [0.85, 1.37]
Sexual orientation:

Heterosexual 0.04 [-0.03, 012] 1.02 [0.87, 119] 114 [0.96, 1.35]
Sexual orientation: ~07x% [-0.26, -0.07] 0.97 [0.78, 1.2] 125 [1, 1.56]
Homosexual

Sexual orientation: Other -0.31* [-0.55, -0.07] 0.91 [0.51, 1.64] 1.45 [0.77, 2.68]
Man x heterosexual -0.2%** [-0.26, -0.14] 2.28%** [1.97, 2.64] 0.53*** [0.45, 0.61]
Woman x heterosexual 0.65*** [0.6, 0.71] 0.87 [0.76, 1] 1.73%** [1.46, 2.06]
Number of responses -0.04** [-0.07, -0.02]

Education: In university -0.02 [-0.08, 0.05] 118* [1.02, 1.36] 0.9 [0.77,1.06]
Education: Lower secondary or A% no

vocational 0.11 [-0.2, -0.02] 0.84 [0.69, 1.04] 1.1 [0.88, 1.37]
Education: Bachelor’s degree 01* [0.02, 017] 1.06 [0.9, 1.25] 0.96 [0.81, 114]
Education: Master’s degree 0.05 [-0.03, 012] 1 [0.85, 117] 116 [0.98, 1.37]
Eﬂgcat'o'“ Postgraduate or 0 [-0.09, 0.09] 1.09 [0.89, 1.34] 1.03 [0.82, 1.28]
Exercise: Often 0.27%** [0.13, 0.28] 1.28** [1.09, 1.5] 0.92 [0.77,111]
Exercise: Daily 0.39%** [0.31, 0.47] 116 [0.97, 1.39] 1.01 [0.83, 1.24]
Exercise: Never 0.01 [-013, 0.15] 0.77 [0.55, 1.08] 1.21 [0.84, 1.74]
Exercise: Occasionally 0.09* [0.02, 017] 1.03 [0.87,1.21] 1.06 [0.88, 1.28]
Biography in profile 0.07** [0.02, 013] 0.94 [0.79, 112]
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Variable ostimate Eroticcapitalel  CERTER CORG eearchor - searchal
Verified 042%** [0.08, 0.16] 0.77*** [0.7, 0.85] 1.28%** [1a5, 1.42]
Subconsensual index 1 [1,1] 1 [1,1]
Consensual index 1* [1,1]
Anchoring index 1 [1,1]
No-anchoring index
Attribution-present index TEr* [1,1] TErE [1,1.01]
Languages: Spanish 0.06 [-0.06, 017] 0.97 [0.75, 1.26] 0.83 [0.63, 1]
Languages: English 0.12* [0.02, 0.22] 112 [0.89, 1.42] 0.94 [0.73,1.2]
éggﬁ‘;:fes‘ English and 0.07* [0.01, 03] 1.09 [0.97, 1.24] 0.94 [0.82, 1.07]
Languages: Other 0.12 [-0.04, 0.29] 1.27 [0.86, 1.89] 0.62* [0.38, 0.97]
Song in profile 0J11** [0.04, 018] 119%* [1.06, 1.34]
Love language: Physical touch -0.05 [-0.13, 0.03] 118 [0.99, 1.41] 1.21 [1, 1.47]
(Lj‘é‘{gi{g"g“age’ Meaningful 0.14%* [0.04, 0.23] 0.85 [0.69, 1.06] 1.57%% [1.2,1.91]
kg‘ﬁéa"g“age: Nice things said -0.02 [-018, 0.14] 1.02 [0.69, 1.51] 142 [0.93, 214]
Love language: Gifts 0.22* [0.04, 0.41] 0.86 [0.55, 1.32] 115 [0.69, 1.87]
Love language: Quality time 0.03 [-0.04, 0.09] 0.84* [0.73, 0.97] 1.571%** [1.29, 1.77]
isnofflljaelnT(Srdla: Very active or 016*** [0.09, 0.24] 0.65%%* [0.55, 0.77] 1.29%* [1.07, 1.55]
Social media: No social media 0.01 [-0a3, 0.15] 0.73 [0.52, 1.02] 11 [0.78, 1.57]
Social media: Lurker -0.01 [-011, 0.08] 0.71** [0.58, 0.88] 1.23 [0.98, 1.54]
Diet: Carnivore 0.]9%** [0.09, 0.29] 0.96 [0.76, 1.2] 0.93 [0.73, 1:18]
Diet: Omnivore 0.03 [-0.06, 0.11] 0.99 [0.82, 119] 0.83 [0.68, 1.01]
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Variable ostimate | Eroticcapitalel  CERTER GRS eearchor - searchal
Diet: Vegetarian or vegan 0.01 [-013, 0.16] 0.68* [0.48, 0.97] 0.87 [0.57,1.3]
Diet: Other 0.06 [-0.05, 048] 0.92 [0.69, 1.23] 0.99 [0.73, 1.34]
Children: Don’t want children -0.07 [-0.19, 0.05] 1.24 [0.94, 1.63] 0.78 [0.57, 1.06]
Children: Want children 014%* [0.05, 0.23] 0.69%** [0.56, 0.84] 1.53%%* [1.24, 1.89]
Children: Have children 012 [-0.1, 0.34] 0.92 [0.53, 1.57] 0.98 [0.55, 1.71]
Children: Not sure yet 0.01 [-0.07, 0.1] 0.99 [0.82, 1.19] 1.07 [0.87,1.32]
Going out: Dancing 0.09* [0.01, 017] 1.36* [1.02, 1.8] 0.89 [0.71, 1121]
Going out: Chatting 119 [0.92, 1.55]

Punctuality: On time -0.09* [-0.8, 0] 1.37* [1.07,1.75]
| enjoy: Getting dressed up 0.32%** [0.22, 0.41] 1.62%** [1.25, 211]
Response: Right away 019* [0.04, 0.33] 0.82 [0.65, 1.04] 0.98 [0.73,1.31]
Response: | forget 0.27*** [042, 0.42] 1.08 [0.83, 1.42] 0.84 [0.61, 1.16]
Interest: art -0.05 [-012, 0.02] 1.2 [0.91, 1.59] 0.81* [0.66, 0.98]
Interest: cinema -0.07** [-0a3, -0.02] 1.09 [0.92,1.29] 1.04 [0.91,1.2]
Interest: sports -0.01 [-0.08, 0.06] 0.94 [0.83, 1.07]

Interest: gym 0.14%** [0.08, 0.2]

Interest: reading -00** [-0a7, -0.04] 1.05 [0.9,1.22] 1.05 [0.89, 1.25]
Interest: sushi 0.09** [0.02, 016]

Interest: tattoos -0.02 [-0.09, 0.05] 0.85 [0.7,1.03]
Interest: travel 0.12%** [0.08, 0.17] 111 [0.94,1.32] 1.05 [0.94, 118]
Age 0 [0, 0.01] 0.89* [0.81, 0.99] 1.03*** [1.02, 1.04]
Erotic capital (standardized) 0.96%** [0.96, 0.97] 0.99 [0.94, 1.05]
Vaccination: I've been 0.03 [-0.05, 0] 1.01 [0.96, 1.07] 0.98 [0.82, 118]

vaccinated!
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Variable ostimate Froticcapitatel  CRRTER CORG eearchor searchal
Vaccination: Prefer not to say -0.05 [-0.26, 0.15] 0.78 [0.45, 1.32]
Vaccination: Unvaccinated -0.02 [-0.28, 0.25] 0.47* [0.21, 0.97]
Sleep: Night owl 0.05 [-0.05, 0.14] 0.64*** [0.5,0.8]
Sleep: Early riser 0.09 [-0.01, 0.19] 1.21 [0.98, 1.49] 0.8 [0.62, 1.04]
Sleep: Neither 0.03 [-0.06, 0.11] 114 [0.9, 1.46] 0.73** [0.59, 0.9]
Pets: No 0.03 [-0.06, 0.11] 116 [0.95, 1.41] 0.97 [0.79, 1.19]
Pets: No, but like or want 0.04 [-0.03, 012] 0.91 [0.75, 1] 1.07 [0.9, 1.28]
Pets: Yes 0 [-0.06, 0.06] 0.84* [0.71, 0.98] 0.96 [0.83, 1.11]
Deal breakers: | say goodbye -0.06 [-0.23, 0.12] 0.91 [0.8, 1.04] 0.58** [0.41, 0.82]
Deal breakers: | say nothing 0.04 [-0.14, 0.22] 0.49%** [0.33, 0.71]
Relationship type: Monogamy -0.05 [-012, 0.03] 2.52%** [211, 3]
ﬁqe;ﬁg‘g’;‘;ryp type: Non -0.03 [-013, 0.07] 0.8%* [0.67, 0.94] 0.84 [0.66, 1.07]
Sundays: Relaxing 0.06 [-0.09, 0.22] 2147%%* [1.71, 2.68]

Sundays: Sunday funday -0.01 [-0.8, 017]

Saturdays: Partying 0.07 [-0.04, 0.18] 1.03 [0.76, 1.39]
Saturdays: Staying in 1.03 [0.78, 1.36] 1.31 [0.99, 1.73]
Weekends: Resting -0.04 [-015, 0.07] 0.76* [0.59, 0.99]

Preference: Phone calls 0.05 [-0.07, 0.17] 1.23 [0.89, 1.69]
Battery: Low -0.06 [-047, 0.05] 0.81 [0.6, 1.1] 0.86 [0.64, 116]
Communication: In person 0 [-0.06, 0.06] 119* [1.01, 1.4]
Communication: Online -0.06 [-043, 0] 0.87 [0.75, 1] 1.32%* [11, 1.58]
Drinking: Almost every night 012 [-0a3, 0.36] 0.81* [0.69, 0.96] 0.97 [0.48, 1.88]
Drinking: Special occasions 0.01 [-0.07, 0.08] 1.29 [0.71, 2.4] 114 [0.95, 1.37]
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Variable Fostimate Froticaapitalel  CRRTTR RO searchoRsearchcl
Drinking: Sporadically 0.03 [-012, 019] 113 [0.96, 1.33] 1.05 [0.69, 1.57]
Drinking: Weekends, socialize 0.04 [-0.04, 0.11] 134 [0.92, 1.95] 0.93 [0.78, 112]
Drinking: I don’t drink 0.03 [-0.06, 0.12] 1.58*** [1.34, 1.85] 1.25 [1,1.57]
Smoking: | smoke -0.05 [-013, 0.04] 0.96 [0.78, 118] 0.88 [0.7,11]
Smoking: Occasionally -0.02 [-0.1, 0.07] 1.66*** [1.36, 2.03] 1.04 [0.84, 1.29]
Smoking: | don’t smoke 0 [-0.07, 0.07] 135 [0.95,1.39] 1.21* [1.02, 1.43]
Man x height: Short 1 [0.86, 116]

Woman x height: Short

Man x height: Medium

Woman x height: Medium

Man x height: Tall

Woman x height: Tall

Horoscope completed -0.06 [-012, 0]

Personality type completed 0.01 [-0.07, 01] 1.03 [0.91, 116] 117 [0.95, 1.44]
Looking for (grouped): Friends 0.09 [-0.01, 0.18]

;‘;fakt'i’;gn Z‘;‘Eégm”ped)' 0.05 [-0.03, 0.12]

Looking for (grouped): Flings 0.04 [-0.04, 012]

)L/Z;)king for (grouped): Not sure 0.07 [-0.01, 014]

Observations 8175 8175 8175

Adjusted R?2 / Pseudo R? 0.25 0.08 0.11

Cl = confidence interval; OR = odds ratio. *** p <.001. ** p <.01. * p < .05.
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